
 
 
 

MARKETING AND COMMUNITY OUTREACH OFFICER 

(Multiple Positions)   
 
LOCATION: Melbourne / Adelaide / Brisbane / Sydney (work from home) 
TIME COMMITMENT: 1-2 days per week flexible hours (increasing in lead up and during festival) 
REMUNERATION: This is a volunteer position 
 

ABOUT TRANSITIONS FILM FESTIVAL 

 
The Transitions Film Festival is a not-for-profit visionary impact festival dedicated to showcasing the 
social, technological, environmental and economic innovations that are redefining what it means to be 
human. 
 
Transitions is the only festival in Australia, and one of the leading festivals internationally, that explicitly 
focuses on the great transformations that are taking place across the planet and the solutions to our 
grand challenges. 
 
The annual festival launches in February 2017 in Melbourne and tours nationally. Screenings also take 
place throughout the year. 
 
The Transitions Film Festival is dedicated to using the power of art and film to create world-changing 
societal transformations. The Festival creates emotional experiences, builds communities, showcases 
cutting-edge international and local films, and catalyses positive energy into meaningful action. 
 
The festival screens inspirational films from around the world and showcases the business leaders, artists, 
activists and sustainability experts who are driving change locally. 
 

YOUR MISSION 

 
The marketing and community outreach officer(s) will be responsible for maximizing online exposure for 
the festival. You will be blowing the trumpet, waving the flag and ensuring that as many people know 
about the festival as possible. 
 
Whilst this is a voluntary position, it requires a strong level of commitment and dedication. The successful 
applicant/s will gain invaluable practical experience, develop broad networks and establish industry 
connections. 
 
 
 
 
 
 
 



 

Tasks include: 
 

 Marketing the festival to start up, sustainability, innovation, change maker and community 
outreach groups 

 Helping maintain and build on relationships with partners for the event 

 Ensuring the event’s inclusion in free events listings, on relevant Facebook pages and on blogs 

 Helping to grow the TFF mailing list 

 Building a database of events listing sites and uploading all events listings 

 Administer the festival ticket giveaways process 

 Co-ordinating with other marketing officers in relation to state and national outlets 
 

 

YOUR SKILLS, TALENTS AND PERSONALITY 

 

Essential: 
 

 Passion for social and environmental impact, and marketing 

 Attention to detail 

 Strong written and verbal communication skills 

 Ability to prioritise and complete tasks to a deadline 

 Ability to process large amounts of information 
 

Highly Regarded: 
 

 Completed or studying a degree in marketing, communications or related field 

 Previous experience in a similar role 

 Experience with and access to photo editing software (eg Photoshop, Gimp, Canva) 
 
 

APPLICATION 

 
To apply, please submit your CV and a short cover letter outlining your skills, experience and why you are 
interested in working with us. The Melbourne festival runs in February to March and the travelling festival 
continues through to June.  In your cover letter, please indicate your availability within this period. Please 
email your application to info@transitionsfilmfestival.com marked MARKETING AND COMMUNITY 
OUTREACH POSITION in the subject heading. 
 
Short-listed applicants will be contacted for interview on a rolling basis until positions are filled. If you 
have any initial queries, please email hr@transitionsfilmfestival.com 
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